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Feeding America Ignites $2 million Campaign to Feed the Children
Sparking Partnerships with Whole Foods and Rachel Ray

CHICAGO, August 13, 2014 – Feeding America has just announced their new social media campaign in effort to decrease the 1 in 5 statistic describing the large number of children going hungry each day throughout America. Included in the $2 million campaign are the partnerships of Whole Foods and Rachel Ray. The campaign is positioned to ignite social change and build awareness through a strategic campaign aimed directly at social interaction between Feeding America, their partnerships and most importantly the people of America.

“As Feeding America, we are fighting hunger everyday but after seeing the growing number of youth not even being given the chance to survive in this world, we decided to specifically lend a helping hand to this large portion of youths in need who are after all America’s future,” explained CEO and President of Feeding America Bob Aiken. 

The partnerships of Whole Foods and Rachel Ray will both be pivotal parts in Feeding America’s efforts throughout the campaign, especially with Whole Foods already pledging to match the donations raised by the public. We look at Feeding America and we saw a chance to make America’s future brighter. We are humbled that Feeding America came to us to become their corporate sponsorship,” stated John Mackey, CEO and president of Whole Foods. 

After helping shoot a PSA for the campaign Rachel Ray had this to say, “It wasn’t something I felt I had to do but rather something I wanted to do.”

“I have always been open to helping out the less fortunate. I think that is transparent in my work with my pet food and charity organizations that I am already involved with. I really think I am going to be able to make a big impact for Feeding America. I am really looking forward to what this partnership will entail for not only me but for the kids as well,” expressed Rachel Ray

Within the strategic department at Feeding America the likes of Eric Domingo, Rebecca O’Brien, and Deborah Powell have taken the lead on this social campaign in the stance against child hunger throughout America. 

To learn more about Feeding America, please visit: http://feedingamerica.org
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Talking Points — Bob Aiken

* In 2012, 49 million Americans lived in food
insecure homes. 15.9 milion of those sufering
from hunger were children

Food insecurity resuls in one out of every five
children living day to day without the nutition
necessary for nomal growth and
development.

Feeding America hopes to raise $2 milion
dollars in public and corporate donations
and encourages the public to mak
difference in the life of a hungry child by
donating to the campaign at
‘wow feedingamerica. comloneinfive
Make a diflerence in the life of a child. Visit
‘i feedingamerica.com o make a donation
and nominate 5 others to participate in this
effort to feed children.

Whole Foods will match all donations made to
the one in five campaign

Organization:

FEEDING AMERICA

Rachel Ray will record a thirty second PSA
that will be broadcast during her cooking show
and to her fans on facebook, and twitter.

Whole Foods will send the PSA to its
customers via twitter and facebook.

Click to add notes






FEED|NG™
AMERICA

i D

Feding Ameics s il Compagn o o he hldren
Spring Pt i el o o ol Ry

HCAGD, gt 132014 P s st s hoe st
el g ot .3 e B e e
gy ey o s i
oy ke o har ol e s e
b e g e

A Amrics, wear g g ey i e s e roing
o e B A e e
e ety e s it s s o
e e e e G0 e A

o s f Wl nd il Ry il s s
Rk s e

B
g8 bt e

Thave b g e e it ikt s
oy o bt ey e Asoms it ot sy e

el ik i b e 2 g g P et |
ot g o k1




